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White Paper 10 Innovative Expression and Reviewer Psychology in Academic Writing

(1 00 O O O Introduction
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0 EnglishO In high-impact journal writing, originality determines attractiveness, but it must
be understood and accepted by reviewers. Studies show that overly obscure or cognitively
distant innovations are often misread or rejected. This white paper proposes a
three-dimensional strategy—innovative, understandable, acceptable—integrating principles
from cognitive psychology to present contributions effectively.
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O English(

Theoretical Innovation: new concept or model
Methodological Innovation: new methods, data, or techniques
Empirical Innovation: new evidence or interpretive perspective
Expression strategies:

establish background first

clarify differences with prior work



reinforce understanding via visuals or tables

OO0O000000 | Reviewer Cognitive Model
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0 EnglishOJ Reviewers are decision-makers with limited cognitive resources:
Primacy effect: first impression matters most

Processability: complex statements increase cognitive load

Preference for evidence chain: logical gaps trigger doubt

Risk aversion: unverified innovations elicit conservatism

JO0O00o0ododod | Cognitive Optimization for
Innovation Expression

Chunking
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Anchor prior knowledge
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Visual scaffolding
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Explicit contrast
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0 English0J

avoid excessive jargon

use short, active sentences

guide logic with transition words

illustrate with examples or analogies

JO0O00000o00on |Three-Tiered Innovation
Contribution
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Core Innovation: the most unique contribution

Method Support: how innovation is realized

Theoretical Implication: why it matters

Highlight core innovation in abstract and implications in discussion.
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0 English0J

start paragraphs with evidence

introduce innovation, then clarify differences
support each conclusion with tables/figures

avoid “ vague innovation” statements

OO0O00o00dodon |Visualization for Innovation

O O O O Process diagramsL]

O O O O Conceptual mapsL]

000 0O 0O O Model comparison(]

0 O O O O Highlight new patterns(]
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JO0O00o000dodondad |Safe Phrase Bank for
Innovation
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“ This study introduces a novel] approach to[1”
“ We propose a new conceptual framework thatd] ”
goog

* Unlike previous studies, well ”

“ This method addresses limitations in[J ”
goog

“ Within the scope of this study[] ”

“ This finding may inform(1 ”
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0 English(J

hedge to reduce perceived risk
avoid absolutist verbs

layer the innovation contribution

acknowledge limitations appropriately
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OO0OAIOOOOOO | Al-Assisted Innovation Writing
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0 English0J Al can draft initial text, but human oversight is needed:
ensure logical consistency

verify terminology

control comprehensibility of innovation
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0000000 | Case Example
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0 O O We propose a novel social capital model to explore its effects on organizational
performance under varied contexts.
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000000 0O Checklist

00000000 Isthe core innovation clearly articulated?
OO0O0O00OD0DO0OO0O0 Isthe logical chain of the innovation complete and coherent?
000000 Isthe argument understandable to peer reviewers?

0000000 Arelimitations and boundary conditions clearly stated?

0000000 Do figures and tables effectively support comprehension?

000 00O 0O O Conclusion
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0 EnglishdJ Innovative expression is not showmanship but ensuring reviewers and future
readers reliably understand the contribution. Leveraging cognitive psychology principles
reduces misinterpretation risk and increases acceptability, thereby enhancing manuscript
quality.
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